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CORRECTION:

In the June/July 2022 issue of Ceramic & Glass Manufacturing, the given founding place of 
HarbisonWalker International was incorrect. This error has been corrected in the archival version 
of the issue.

 is published four times per year 
by The American Ceramic Society. The American Ceramic Society 
is not responsible for the accuracy of information in the editorial, 
articles, and advertising sections of this publication. Publication of 
articles does not comprise endorsement, acceptance, or approval 
of the data, opinions, or conclusions of the authors on the part 
of the Society or its editors. Readers should independently eval-
uate the accuracy of any statement in the editorial, articles, and 
advertising sections of this publications. Vol. 3, No. 3, pp 1–14.

P O L I C Y  R E C O M M E N D A T I O N S :  U S  M U S T  L E A D 

I N  B U I L D I N G  T H E  W E S T E R N  S U P P L Y  C H A I N 

THE RARE EARTHS ECONOMY:   

CAN SUPPLY KEEP UP WITH GROWING DEMAND?

www.ceramics.org/ceramicandglassmanufacturing

A P R I L  2 0 2 2  •  V O L U M E  3  •  I S S U E  1

Shredding discarded hard drives at the Critical 

Materials Institute at Ames Laboratory. 

Make sure you keep pace 
with the ever-changing with the ever-changing 
fi elds of ceramics and fi elds of ceramics and 
glass with a subscription 

Ceramic & Glass 

For your free subscription, 

go to www.ceramics.org/
P O L I C Y  R E C O M M E N D A T I O N S :  U S  M U S T  L E A D 

I N  B U I L D I N G  T H E  W E S T E R N  S U P P L Y  C H A I N 

THE RARE EARTHS ECONOMY:   

CAN SUPPLY KEEP UP WITH GROWING DEMAND?

A P R I L  2 0 2 2  •  V O L U M E  3  •  I S S U E  1

A P R I L  2 0 2 2  •  V O L U M E  3  •  I S S U E  1

A P R I L  2 0 2 2  •  V O L U M E  3  •  I S S U E  1

Shredding discarded hard drives at the Critical 

Materials Institute at Ames Laboratory. 

J U N E / J U L Y  2 0 2 2  •  V O L U M E  3  •  I S S U E  2

www.ceramics.org/ceramicandglassmanufacturing

A O D D  P U M P S  F O R  I M P R O V E D  C E R A M I C S 

P R O D U C T I O N

J A P A N  F I N E  C E R A M I C S  A S S S O C I A T I O N 

R O A D M A P  2 0 5 0

GLOBALIZATION: STAYING
 AGILE IN

 THE FAC
E OF WORLDWIDE 

MANUFACT
URING CH

ALLENGE
S

045_060_jun22_CGM_section.indd   1

045_060_jun22_CGM_section.indd   1

6/8/22   5:06 PM
6/8/22   5:06 PM


